








Appendix C — Communication Tool

Easyand Low-CostStrategiesto Reduce Wastén Patient Food
Services

Please contact the Director of Marketing for ARAMARK Healthcare for more
information or to receive this tool.

Bryan Stewart

National Marketing Director

ARAMARK Healthcare and Senior Living Services
Bryan Stewart@aramark.ca

416-255-1331 x326
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Appendix D — Tables from Survey

Table 1 - Frequency of Waste Audits

60

50 -

40 - W Daily
B Weekly
H Monthly
W Quarterly

B Semi-Annually

B Annually
= Never
Food Leftover After Food Returned on Non-Food Waste
Portioning Patient Trays Returned on Patient
Trays
Table 2 — How Facilities Dispose of Items Returned on Patient Trays
Food
Plastic ware
Milk Cartons B Regular
Plastic juice containers
H Recyclable
Foil lid for juice containers bottles/can/plastics
Plastic wrap W Recyclable paper
Cans
M Organic
Menu cards
Napkins H N/A
Tea bags
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